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Usage “Snapshot”Usage “Snapshot”
April 24April 24--May 24, 2009, Google AnalyticsMay 24, 2009, Google Analytics
VisitsVisits 29,42129,421
P  ViP  Vi 208 410208 410Page ViewsPage Views 208,410208,410
Absolute Unique VisitorsAbsolute Unique Visitors 22,21922,219
Average Time on SiteAverage Time on Site 5:155:15gg
Bounce RateBounce Rate 32.38%32.38%
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Direct

Google

39.639.6%

23.6%23.6%

KIA 8.2%8.2%

Renzulli 
Learning
SCETV.org

2.9%2.9%

1.3%1.3%



Oth  N t bl  T ffi  SOth  N t bl  T ffi  SOther Notable Traffic SourcesOther Notable Traffic Sources
RankRank Site NameSite Name % of Total KIA Traffic% of Total KIA TrafficRankRank Site NameSite Name % of Total KIA Traffic% of Total KIA Traffic

66 scstatehouse.govscstatehouse.gov 0.97%0.97%
1818 wikipedia.comwikipedia.com 0.52%0.52%pp
4444 sciway.netsciway.net 0.16%0.16%
5757 pbs.orgpbs.org 0.11%0.11%
6262 scsl.schoolrooms.netscsl.schoolrooms.net 0.10%0.10%
6969 oneplacesc orgoneplacesc org 0 07%0 07%6969 oneplacesc.orgoneplacesc.org 0.07%0.07%
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Top Ten SC Cities (by visits)Top Ten SC Cities (by visits)Top Ten SC Cities (by visits)Top Ten SC Cities (by visits)

1. Columbia1. Columbia--20%20% 6. Sumter6. Sumter--4%4%
2. Greenville2. Greenville--8%8% 7. 7. BishopvilleBishopville--3%3%
3. 3. HartsvilleHartsville--7%7% 8. Ballentine8. Ballentine--3%3%3. 3. HartsvilleHartsville 7%7% 8. Ballentine8. Ballentine 3%3%
4. 4. DarlingtonDarlington--5%5% 9. Myrtle Beach9. Myrtle Beach--3%3%
5. Spartanburg5. Spartanburg--4%4% 10. Blythewood10. Blythewood--3%3%



Top Ten Networks (by visits)Top Ten Networks (by visits)Top Ten Networks (by visits)Top Ten Networks (by visits)

1. bellsouth.net1. bellsouth.net--26%26% 6. Charter Comm.6. Charter Comm.--2%2%
2. RoadRunner2. RoadRunner--7%7% 7. State of SC7. State of SC--2%2%
3. Spirit Tel.3. Spirit Tel.--6%6% 8. Cox Comm.8. Cox Comm.--1%1%3. Spirit Tel.3. Spirit Tel. 6%6% 8. Cox Comm.8. Cox Comm. 1%1%
4. Comcast Cable4. Comcast Cable--3%3% 9. Horry Cty. Sch.9. Horry Cty. Sch.--1%1%
5. Verizon Internet5. Verizon Internet--3%3% 10. Sprint10. Sprint--1%1%



Connection SpeedsConnection SpeedsConnection SpeedsConnection Speeds

Broadband
Dial-up

94%94%
6%6%



Operating SystemsOperating SystemsOperating SystemsOperating Systems

W d %%Windows
Mac
Linux

80%80%
19%19%

0.2%0.2%
iPhone 0.13%0.13%
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New Student ConnectionsNew Student Connections
KnowitallKnowitall..orgorg connectsconnects KK--1212 LearnersLearners toto contentcontent inin waysways thatthat
allowallow themthem toto becomebecome protagonistsprotagonists inin thethe educationaleducational processprocess..
LearnersLearners learnlearn byby investigationinvestigation byby usingusing technologytechnology toto createcreateLearnersLearners learnlearn byby investigation,investigation, byby usingusing technologytechnology toto createcreate
theirtheir ownown meaningfulmeaningful content,content, byby experimentingexperimenting withwith thethe
applicationapplication andand analysisanalysis ofof data,data, andand byby verbalverbal andand writtenwritten selfself--
expressionexpressionexpressionexpression..



New Student ConnectionsNew Student Connections
Andrea Thorpe, Betsy Newman, Joyce SimonsAndrea Thorpe, Betsy Newman, Joyce Simons

••Generations of HeroesGenerations of Heroes
••A.C. Flora Video TrainingA.C. Flora Video Training
••Roots in the RiverRoots in the River//Swamp StoriesSwamp Stories
••Career AisleCareer AisleCareer AisleCareer Aisle




